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MODEL 2
Torrid.com (October 1, 2007)

MODEL 2A MODEL 2B
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MODLE 3
Torrid.com (October 1, 2007)
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APPENDIX J: QUESTIONNAIRE

(Current study)
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Consumer Attitudes Toward Models in Advertisements

Section One: Please indicate the extent of how likely you would be to complete the
following statements. (Please circle ONE number on each line).

Not likely at all Very likely

|--2--3bee5— 67

1. How likely is it that you would purchase the top the 1 23 45 6 7
model is wearing?

2. How likely is it that you would purchase the entireoutfit 1 2 3 4 5 6 7
the model is wearing?

3. Based on the model’s appearance, what is the probability 1 2 3 4 5 6 7
that you would purchase the outfit the model is wearing?

4. Based on the model’s outfit, that is the probability that 1 23 45 6 7
you would purchase the outfit the model is wearing?

Section Two: Please indicate the level to which you strongly agree or disagree with the

following statements that best describe your own feelings. (Please circle ONE number on
each
line).

Strongly disagree Strongly agree

1---2--3edee5- 6]

5. I feel that my overall lifestyle is similar to that of the model 1 2 3 45 6
in the picture.

6. I feel that my dress is similar to what the model is wearingin 1 2 3 4 5 6
the picture.

7. 1 feel that my appearance is similar to the model in the 1 2 3 45 6
picture.

8. I feel that I have similar basic values with the model in the 1 23 45 6
picture.

9. I feel similar to the model in terms of attractiveness. 1 2 3 45 6

10. I feel similar to the model in terms of body shape. 1 23 45 6

Please indicate the level to which you strongly agree or disagree with the following
statements that best describe your own feelings. (Please circle ONE number on each line).



11.

12.

13.

14.

15.

16.

17.
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Strongly disagree Strongly agree

1---2e-3eb5e -]

When I saw the model in the ad I am rating, I thoughtabout 1 2 3 4 5 6
how well or how badly I look compared to the model.

When I see ads for personal care/cosmetic items, I think 1 23 456
about how well or how badly I look compared to that model.

Ads for clothing make me feel dissatisfied with the way | 1 2 3 45 6
look.

Ads for personal care/cosmetic items make me feel 1 23 45 6
dissatisfied with the way I look.

I have wished I looked more like the models in personal 1 2 3 45 6
care/cosmetic advertisements.

When dressing for a special occasion or buying clothes, I 1 23 45 6
look at ads to give me ideas about how I should look.

When dressing for a special occasion of buying personal 1 2 3 45 6
care/cosmetic items, I look at ads to give me ideas about how

I should look.

Section Three: Please indicate the level to which you strongly agree or disagree with the
following attributes concerning your own similarity to the model. (Please circle ONE
number on each line).

18.
19.
20.
21.
22.
23.
24.
25.
26.
27.

Hairstyle
Body shape
Height
Weight
Face

Bust size
Hip size
Waist size
Thigh shape
Arm shape

et ek ek e e e e ek ek

Strongly disagree Strongly agree

1---2e--3eeb5-]

[NS I VO RN 'O I \S RN \S TN (S RN \S I \S RN NS TN S )
W W W W W W W W W W
I S T S i N G S
DN D L L b D D WD D D
() Il Nile) o) Mo life) Nl Nie) Nie) Jie))
NN 0090
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Section Four: Please respond to the following questions based on your attitudes towards the
model in the picture. (Please circle ONE number on each line).

Strongly dislike Strongly like

1--2m-3embee 56T

28. How much do you like the model in the 1 2 3 4 5 6
picture?

29. How much do you like the clothing the model 1 2 3 4 5 6
is wearing?

30. How much are you attracted to the outfit the 1 2 3 4 5 6
model is wearing in the picture?

Strongly disagree Strongly agree

12357

Does the model in the picture look:

31. Fashionable
32. Current

33. Attractive
34. Up-to-date

—_— = = =
[N RN O T S I \S)
W W W W
~ B B~ B
L L L D
AN O &N &

Section Five: Please examine the model and respond to the following questions. How do
you rate the model on the following characteristics? (Please circle ONE number on each

line).
35. Boring Interesting
36. Unappealing Appealing
37. Unimpressive Impressive

38. Not eye catching Eye catching

—_— = = = = =
[N RN NS TN\ RIS NS I (O R \O I \S)
W W W W W W W
~ b~ B B B B~ B
L L L L D D D
AN N &N &N & &N &
~N NN NN

39. Ugly Pretty
40. Not Credible Credible
41. Not trustworthy Trustworthy

N 99
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Section Six: Please read the following attributes and think about your own personal feelings
towards your body. Then rate each attribute accordingly on the satisfaction scale. (Please
circle ONE number on each line).

Strongly dissatisfied ~ Strongly satisfied

1234567

50. Waist size
51. Leg shape

42. Hairstyle 1 2 3 4 5 6 7
43, Attractiveness 1 2 3 4 5 6 7
44. Body shape 1 2 3 4 5 6 7
45. Height 1 2 3 4 5 6 7
46. Weight 1 2 3 4 5 6 7
47. Face 1 2 3 4 5 6 7
48. Bust size 1 2 3 4 5 6 7
49. Hip size 1 2 3 4 5 6 7

1 2 3 4 5 6 7

1 2 3 4 5 6 7

Section Seven: General information. Please check of fill in the appropriate information.

52. What size of clothing do you usually purchase?

0-1 2-3 4-5 6-7 8-9 10-11

12-13 14-15 16-17 18-19 20 and above

53. What is your age?

54. What is your height in feet and inches?

55. What is your weight in pounds?

56. What is your ethnic identity, please check all that apply?
Caucasian or European American

Black or African American
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Hispanic or Latino American
Asian or Asian American

Other (please specify)

57. Are youa U.S. citizen? Yes No

If no, what is your nationality?

58. What is your University classification?
freshman
sophomore
junior
senior
graduate student

special student

*#% If you would like to be entered into a random drawing for a twenty-five dollar gift card to
either Applebee’s Neighborhood Grill or Target, please provide your Iowa State University e-
mail address. Only Iowa State University e-mail addresses will be considered.
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